Structural Changes in the Entrepreneurial Profile of the Creative Industries in Romania  by Radu-Daniel, Pintilii et al.
 Procedia Economics and Finance  23 ( 2015 )  1147 – 1151 
Available online at www.sciencedirect.com
2212-5671 © 2015 The Authors. Published by Elsevier B.V. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Selection and/ peer-review under responsibility of Academic World Research and Education Center
doi: 10.1016/S2212-5671(15)00397-4 
ScienceDirect
2nd GLOBAL CONFERENCE on BUSINESS, ECONOMICS, MANAGEMENT and 
TOURISM, 30-31 October 2014, Prague, Czech Republic 
Structural Changes in The Entrepreneurial Profile of The Creative 
Industries in Romania 
Pintilii Radu-Daniela*, Peptenatu Daniela, Draghici Cristiana, Saghin Irinab, Stoian 
Daniela-Rodicab  
aUniversity of Bucharest – Faculty of Geography & CAIMT, 1, Nicolae. Bălcescu Blvd., Bucharest, 010041, Romania 
b University of Bucharest – CICADIT, 4-12, Regina Elisabeta Blvd., Bucharest, 030018, Romania  
Abstract 
Creative industries represent a real indicator for development of any territorial system. This study aims to highlight the 
distribution of creative industries in the national network of settlements, and how such distribution is determined by other 
characteristics of territorial systems. An important consideration is the ability to attract creative industries and other economic 
activities, in the relations with production or other investors' confidence, in the ability of local systems to produce added value. 
The researches show the importance of creative and cultural activities on the local, regional or national contribution bring to 
GDP, and by creating and maintaining a large number of jobs. The purpose of this study is to design a network of the creative 
centers in Romania, goal achieved by quantifying the evolution of each economic activity, classified as creative industries 
(according to the National Classification of Economic Activities NACE). In each NACE code, between 2001-2012, the following 
indicators were analyzed: the evolution of the number of firms, changes in turnover, the profit and the evolution of the number of 
employees. Another important objective of this study is to identify how creative industries reacted during the economic crisis in 
the territory of each system. To analyze the poles of creativity in Romania is an important goal of many support documents for 
achieving National Spatial Development Strategy, for 2014-2020 horizon. The detailed analysis of entrepreneurial profiles, made 
for the territorial systems in the study area, shows the growing share of creative economic activities that tend to contribute 
significantly to the increasing of the functional complexity of local economies. 
© 2014 The Authors. Published by Elsevier B.V. 
Selection and/ peer-review under responsibility of Academic World Research and Education Center. 
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1. Introduction 
 
Creative industries represent an indicator that shows the qualitative dimension of an economic system. The 
studies, realized in the last period try to explain this systemic component, called “creative industry” or “creative 
economy” (Howkins 2001), from different points of view. One first research question focuses on widely accepted 
hypothesis of the importance of creative and cultural activities in the local, regional or national economy, by its 
contribution to GDP and by creating and maintaining a significant number of jobs. In various focused studies, 
creative industry is considered essential to ensure a high degree of territorial competitiveness. With the recognition 
of the economic and social importance, the implementation of coherent policies and development strategies for 
creative activities becomes paramount (Comunian et al. 2010). 
Special attention is given to the relationship between the creative activities, their location in the territory, 
relationships that can capture a series of determinations of developmental differentiation. Researchers turn their 
attention to sustain the impact hypothesis of creative activities in the economic development of different types of 
territorial systems (Harvey et al. 2012), or to identify the impact location on creativity (Pintilii et al. 2014). 
As a result of an incoherent process of defying terminology the efficiency of statistic quantifying of creative 
industries remains uncertain and criticized (O'Conner 2000). Bobirca et al. (2009) examines the creativity index for 
Romania, in the context of the European Union, based on the method developed by Florida and Tinagli (2004). They 
conclude that Romania ranks first on the growth rate of the European creative class level. The design of the national 
network of centers of creativity plays an important role in analyzing the ability of creative activities to attract other 
economic activities, also identified in numerous studies conducted in different territorial systems in Romania, as well 
as their emerging systems (Peptenatu et al. 2012a). The knowledge of the dynamics of business profiles in the 
complex territorial systems plays an important role in decision-making aimed at sustainable development (Stoian et 
al. 2014; Peptenatu et al. 2011, 2012b) 
 
2. Methoology 
 
Analysis of creative industries in Romania was based on studying a wide bibliography on both individual 
development activities in this category, as well as theoretical studies on development of creative activities. NACE 
codes, that include creative industries sector Romania, were also established (Table 1). Dynamic of the 
entrepreneurial creative sector profile was performed for the period 2000-2012 and the evolution of the number of 
companies, changes in turnover, the profits and number of employees, were also analyzed. 
 
       Table 1. NACE Codes, belonging to creative activities 
 
1811 Printing of newspapers 
1812 Other printing activities 
1813 Prepress services 
1814 Binding and related services 
5811 Book publishing activities 
5812 Guidebooks, compendiums, mailing lists and similar activities 
5813 Newspapers publishing activities 
5814 Journals and periodicals publishing activities 
5819 Other publishing activities 
5821 Computer games publishing activities 
5829 Other software publishing activities 
5911 Motion pictures, video and television program activities 
5912 Post-production, Motion picture, video and television program activities 
5920 Sound developing, recording and music publishing activities 
6010 Radio broadcasting activities 
6020 Television broadcasting activities 
6110 Telecommunications activities through cable networks 
6120 Telecommunications activities Wireless network (excluding satellite) 
6130 Satellite telecommunications activities 
6190 Other telecommunications activities 
6201 Custom software development activities (software-oriented client)  
6202 Information technology consultancy activities 
6203 Management activities (management and operation) of computing 
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6209 Other information technology and computer service activities 
6311 Data processing, hosting and related activities 
6312 Web portals activities 
6391 News agency activities 
6399 Other information service activities 
7111 Architectural activities 
7112 Engineering activities and related technical consultancy 
7120 Technical testing and analysis activities 
7311 Activities of advertising agencies 
7312 Media representation 
7320 Activities market research and public opinion polling 
7410 Specialized design activities 
7420 Photographic activities 
7430 Activities of oral and written translation (interpreting) 
7490 Other professional, scientific and technical activities 
9001 Artistic interpretation activities (performances) 
9002 Support activities for artistic interpretation  
9003 Activities of artistic creation 
9101 Libraries and archives activities 
9311 Operation of sports 
9312 Activities of sports clubs 
9313 Activities of fitness centers 
9319 Other sport activities 
             
                              Source: National Institute of Statistics 
 
 
3. Results  
 
Detailed analyses of entrepreneurial profiles show an increasing share of economic creative activities, which 
tend to contribute more significantly to the increasing of functional complexity of the local economies. This trend is 
underlined by the evolution of the number of firms, changes in turnover and the evolution of the number of 
employees in creative activities (Fig.1 a, b, c, d). 
Analysing the share of creative industry in total, at region level, show a permanent growth of this sector, the 
most spectacular values being recorded in Bucharest-Ilfov development region, a region that has been analyzed 
during explosive economic dynamics. 
Detailed analysis on the entrepreneurial profile of the creative sector of the national economy shows significant 
changes in the number of firms. Growth was recorded in the production of software, advertising, film production, 
consulting activities, architecture, etc. (Table 2). 
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(c) (d) 
Fig. 1. (a) No of firm evolution; (b) No of employees’ evolution; (c) Turnover evolution – in mil. Euros; (d) Profit evolution – in mil. 
Euros 
 
 
              
                Table 2. Structural dynamics of the number of firms in creative industries 
 
 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 
1811 54 59 67 57 79 94 101 106 104 97 83 88 84 
1812 723 801 916 670 1200 1347 1463 1625 1728 1703 1645 1647 1662 
1813 67 81 109 88 206 258 299 340 358 346 319 313 297 
1820 53 56 67 64 103 126 140 151 153 152 140 140 124 
2860 1 2 3 3 2 2 3 4 4 3 4 3 3 
5811 547 596 684 355 885 990 1074 1169 1222 1194 1132 1132 1090 
5812 22 24 30 17 37 42 42 48 52 55 51 51 46 
5813 111 130 178 161 278 326 391 452 509 502 485 533 509 
5814 108 129 160 79 290 358 424 485 541 526 493 513 527 
5819 105 120 141 96 211 244 269 299 340 329 318 327 316 
5821 14 18 27 12 42 50 64 76 87 82 76 79 83 
5829 266 365 489 400 853 1051 1229 1428 1510 1439 1388 1381 1314 
5911 168 206 314 131 817 1033 1211 1415 1576 1573 1479 1511 1551 
5912 8 9 16 7 49 67 75 92 103 103 104 116 122 
5920 67 78 103 79 194 257 307 364 393 372 364 372 370 
6010 75 79 100 96 152 181 216 238 247 231 225 223 218 
6020 103 126 154 151 260 304 353 384 408 397 373 408 379 
6201 835 1022 1300 1086 2300 2898 3484 4070 4662 4755 4613 4969 5190 
6202 389 465 635 489 1337 1746 2135 2523 2833 2792 2654 2758 2762 
7111 1336 1480 1723 1328 2611 3132 3723 4522 5072 5133 4866 4877 4744 
7311 894 1127 1560 959 3010 3864 4674 5780 6958 7085 6743 7119 7170 
7410 110 142 189 166 369 500 641 826 1144 1176 1153 1200 1236 
7420 412 442 516 428 721 855 983 1170 1304 1275 1220 1294 1284 
9001 67 89 119 77 259 348 451 589 682 686 643 667 675 
9002 44 57 77 45 136 177 238 316 400 421 420 460 520 
9003 98 114 154 103 305 384 467 571 630 617 580 610 619 
9004 7 7 7 6 14 17 19 24 27 25 27 30 26 
         Economic Crisis 
Data source: Borg Design 
 
The study of the creative industries highlighted the importance of these activities in enhancing the ability of 
polarization. Developing the creative activities is related to the economic dynamics that allowed the appearance of 
emergence process in the economic activity. Although they are not characterized by elevated turnover, it represents 
qualitative indicators for sustainable development of local economy. The development of some creative activities, 
during the economic crisis, is also remarkable. Their adaptive capacity proved to be superior to other activities in the 
national economy. 
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